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Kto su zakaznici?
Spotrebitelia

Rozhranie Obchodni partneri

Vykonnost a kvalita

Rychlost a odozva ‘
Chyby
Konzistencia

Interni zamestnanci

Vykonnost a

, y kvalita
Branding - znacka

Marketing / kampane
Pritazlivost
Cenotvorba



DIGITAL EXPERIENCE Alanakta
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Kvalita Ootimalizacia Zabezpecenie Konverzie a Marketing a
prevadzky P release angaZovanost segmentacia




MERANIE DIGITAL EXPERIENCE Alanaka
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Real user experience
— Apdex

Kvalita

orevadzky — Rage click / Rage Tap

Syntetické volania
— Otestovanie funkcionality




OPTIMALIZACIA VYKONU A ELIMINACIA CHYB Alanakta

XHR actions Custom actions

Select key performance metric

Najdenie problémov

Zistenie pricin
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DIGITAL EXPERIENCE VS RELEASE A ERE=]

Definovanie klu¢ovych parametrov Mt e

Sledovanie
Vyhodnocovanie

y — Porovnavanie
. — Analyza rozdielov e

Zabezpecenie
release




BIZNIS POHLAD Alanakta

Conversions

Co pouzivatelia robia a ¢o nerobia?

Meranie biznisovych ciel'ov ---

i KO nve rZ I e 1,154 (100%) 717 (621%) 554 (48.0%) 385 (33.4%)

Open easytravel Search journe y Login Credit card validated

— Ciele
/ ) — Angazovanosti
— Adopcie zmien a novej funkcionality

Konverzie a User behavior
’ Active sessions, Actions per session, Entry/Exit actions, Bounce rate, and Conversion goals
v
angazovanost
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CIELENIE NA ZAKAZNIKA
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Marketing a
segmentacia
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Zapojenie kampanovych prostriedkov

— Prepojenie dat
— User tracking

Vyhodnocovanie efektivnosti

— Segmentacie

— Cielenie

Missed orders by loyalty

’

[ ] |

NN~
ek

Fex

Conversions by source

52.68 %
W 1325%
B 1167%
B 1136%
11.04 %

Conversions by campaign
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Najdenie a
odstranenie Zhodnotenie

nesulad " zlepSenie
pricin

Identifikacia Poucenie a
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https://guu84124.live.dynatrace.com/#dashboard;id=92f95168-ca2a-4f61-a9bd-79439839fe2e

Alanata a.s.

Einsteinova Business Center
Krasovského 14

851 01 Bratislava 5
Slovenska republika

www.alanata.sk

Alanakta

Technology Meets Business
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